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Appendix 

Appendix 1: Work as calling theory (WCT) 

 
(Source: Duffy et al., 2018, p. 424) 
 
 
Appendix 2: Self-determination theory (SDT) 
 

 
 
(Source: Own illustration based on Gagné & Deci, 2005, p. 336) 
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Appendix 3: The job characteristics model of work motivation 
 

 
 
(Source: Own illustration based on Hackman & Oldham, 1976, p. 256) 
 
 
Appendix 4: Descriptive Statistics 
 

Age Frequency Percentage 
 

18-29 059 019.7 
30-35 063 021.0 
36-44 059 019.7 
45-55 058 019.3 
56-66 061 020.3 
Total  300 100.0 

 
 

Membership Frequency Percentage 
 

0-2 years 091 030.3 
2-8 years 095 031.7 
8-25 years 085 028.3 
25-42 years 029 009.7 
Total  300 100.0 
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Organization type 
 

Frequency Percentage 

Association  143 047.7 
Foundation  041 013.7 
Social enterprise 092 030.7 
Public enterprise 013 0  4.3 
Others  011 0  3.7 
Total  300 100.0 

 
 

Education 
 

Frequency  Percentage 

Main graduation 001 000.3 
Secondary school certificate 021 007.0 
High school graduation 031 010.3 
Foreman 002 000.7 
Bachelor 062 020.7 
Master 059 019.7 
Diploma 112 037.3 
PhD 012 004.0 
Total 300 100.0 

 
 

Employment relationship 
 

Frequency Percentage 
 

Full-time 172 057.3 
Part-time 113 037.7 
Interns 011 003.7 
450-euro tax base 004 001.3 
Total  300 100.0 

 
 

Gender Frequency Percentage 
 

Female  209 069.7 
Male 091 030.3 
Total  300 100.0 

 
 

Action scope 
 

Frequency Percentage 

3 021 007.0 
4 012 004.0 
5 088 029.3 
6 122 040.7 
7 057 019.0 
Total 300 100.0 
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Perceiving a calling (2 Items)1 
 

Frequency Percentage 

1 001 000.3 
2 015 005.0 
3 036 012.0 
4 069 023.0 
5 090 030.0 
6 071 023.7 
7 018 006.0 
Total 300 100.0 

1The frequencies display the means of the items. 
 

Living a calling (6 Items)1 
 

Frequency Percentage 

1 - - 
2 014 004.7 
3 022 007.3 
4 089 029.6 
5 109 036.4 
6 062 020.7 
7 004 001.3 
Total 300 100.0 

1The frequencies display the means of the items. 
 

Job satisfaction (5 Items)1 
 

Frequency Percentage 

1 - - 
2 001 000.3 
3 008 002.6 
4 014 004.7 
5 096 032.0 
6 160 053.4 
7 021 007.0 
Total 300 100.0 

1The frequencies display the means of the items. 
 

Job crafting (8 Items)1 
 

Frequency Percentage 

1 001 000.3 
2 005 001.7 
3 028 009.3 
4 117 038.9 
5 106 035.5 
6 036 011.9 
7 007 002.4 
Total 300 100.0 

1The frequencies display the means of the items. 
 
(Source: Own illustration based on the SPSS output) 
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Appendix 5: Questionnaire
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(Source: Screenshots from the online survey tool Sosci Survey)  
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Appendix 6: Original English scales 
 
 
Perceiving a Calling (Dik et al., 2012) 
 

1. I have a calling to a particular kind of work. 
2. I have a good understanding of my calling as it applies to my career. 

 
 
Living a Calling (Duffy et al., 2012a) 
 

1. I have regular opportunities to live out my calling. 
2. I am currently working in a job that closely aligns with my calling. 
3. I am working in a job to which I feel called. 
4. I am consistently living out my calling. 
5. I am living out my calling right now in my job. 
6. I am currently engaging in activities that align with my calling. 

 
 
Job Crafting (Bindl et al., 2019) 
 
Promotion-oriented relationship crafting 

1. I actively sought to meet new people at work. 
2. I made efforts to get to know other people at work better. 
3. I sought to interact with other people at work, regardless of how well I knew 

them. 
4. I tried to spend more time with a wide variety of people at work. 

 
Promotion-oriented task crafting 

5. I actively took on more tasks in my work. 
6. I added complexity to my tasks by changing their structure or sequence. 
7. I changed my tasks so that they were more challenging. 
8. I increased the number of difficult decisions I made in my work. 

 
 
Job Satisfaction (Judge et al., 1998) 
 

1. I find real enjoyment in my work. 
2. I feel fairly satisfied with my present job. 
3. I consider my job rather unpleasant. (reverse scored) 
4. Each day of work seems like it will never end. (reverse scored) 
5. Most days I am enthusiastic about my work. 
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Appendix 7: Multicollinearity analyses 

Model Tolerance VIF 
Living a calling .87 1.15 
Job crafting .87 1.15 
Dependent variable: Perceiving a calling 

 

Model Tolerance VIF 
Perceiving a calling .88 1.14 
Job crafting .88 1.14 
Dependent variable: Living a calling 

 

Model Tolerance VIF 
Perceiving a calling .58 1.73 
Living a calling .58 1.73 
Dependent variable: Job crafting 

 
(Source: Own illustration based on the SPSS output) 
 
 
Appendix 8: SPSS PROCESS – Models 1, 4, 58 
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(Source: Own illustration based on Hayes, 2018) 
 
 
Appendix 9: Sensitivity analyses with relational and task crafting as moderators 

 
 

 
(Source: Own illustration based on Hayes, 2018)  


